Welcome Skillset Portfolio Contact

Hello

I'm a Marketing Specialist and UX/UIl Designer with over six
years of experience in digital communications, merging
strategy with usability — focusing on creating strategies
that connect people, brands, and business goals.
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Tania
Gonzalez

Marketing Specialist &
UX/UI Designer

With a background in corporate communications and graphic design, |

. have developed brand identities, digital platforms, and marketing

In X

campaigns for international technology companies and startups. My

work focuses on creating consistent, engaging, and results-driven
communications that strengthen both internal alignment and external

visibility.

All content in this site is creation and property of Tania Gonzalez.


https://mx.linkedin.com/in/tania-gonz%C3%A1lez-aceves-b24b1a15b/en
mailto:taniagonac@gmail.com
https://drive.google.com/file/d/1uIfOTDZo6seOZUmxlVzmqtXOt_NNtLX0/view?usp=drivesdk
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Corporate Marketing & Communications

Comms Portal

Internal communications portal

design, development, and
administration.
2025

Toolkit: ‘ (7] s ‘
(Discover More>

Team Ildentity

Brand identity & communication
strategy development and
Implementation.

2024 - 2025

Toolkit: ‘ ‘ ﬁ Q e
(Discover More>

Independent Marketing Collaborations

Pawn Pros

Brand identity definition and
seamlessly digital integration
into a user-friendly website.
2024

Toolkit: () @ 3
(Discover More>

Saav Dev

Brand identity definition,
Market research, and user-
friendly web portal design.
2023

Toolkkit: () @ .
(Discover More>

Distributor Campaigns

Design, implementation, and
evaluation of distributor
communications and trainings.
2021 - 2023

Toolkit: ' ' R e
(Discover More>

Partner Onboarding

Development of interactive
guides to facilitate the partner
onboarding process.

2020

Toolkit: ‘ ‘ chy 7]
(Discover More)

All content in this site is creation and property of Tania Gonzalez.
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Internal Communications Portal
Creation and Implementation.

Internal team required a centralized space to share
updates, campaigns, and resources with more than 100
stakeholders. Existing channels were fragmented,
making it difficult to ensure timely communication.

My Role:

Portal design and development, content
architecture and navigation, visual branding
and templates, implementation.

Objective 1 Objective 2 Objective 5

Create a centralized Ensure brand Improve stakeholder
hub for internal consistency and visibility and
communications and professional engagement with key
dashboards presentation of updates.
visualization. information.

Process ( What | did):

- Stakeholder research and content flow mapping.

- Portal layout design for clarity and easy navigation.

- Branding elements integration for alignment with corporate identity.
PowerPoint decks and visual guidelines for consistent use.

Developed the portal using PowerApps, PowerAutomate and Sharepoint.
mplemented feedback loops to optimize usability and adoption.

Results/ Impact:

- Fully functional internal communications hub accessible to 100+ stakeholders.
Improved clarity and accessibility to key resources by 40%

- Strengthened brand consistency across newsletters, dashboards, and internal updates.

- Provided a scalable model for future communication platforms within the organization.
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Dashboard Portal
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Supply Chain

All content in this site is creation and property of Tania Gonzalez.

Objective 4

Provide templates and
visual guidelines for
future scalability.

Didn't Spot the Dashboard You Need?



Welcome Skillset Portfolio Contact

Team Ildentity Definition and Brand
Implementation.

An internal enterprise team required a cohesive brand
identity to unify its communication, strengthen
visibility, and ensure consistency across digital
platforms and presentations.

My Role:

Brand identity design, Development of
communication assets, Implementation and
training for adoption.

Objective 1 Objective 2 Objective 5

Create a clear and professional Ensure consistent use of Enhance recognition and

brand identity for the team. branding across different engagement with internal
communication channels. stakeholders.

Process ( What I did):

- Conducted research on existing materials and team needs.

- Designed the logo and visual system (colors, typography, icons).

- Developed a brand manual for consistency.

- Created templates for PowerPoint and Power Bl.

- Designed Email Signatures, newsletters, and visual guidelines for communications.
- Supported implementation and provided guidance for daily use.

- As the team evolved, | adapted all visual assets to ensure visual consistency.

Results/ Impact:

- Delivered a comprehensive identity package adopted across all communication channels.
- Increased stakeholder recognition and team visibility with 100+ internal users
- Improved consistency and reduced time spent creating materials by providing ready-to-use templates.

Colors Images
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Orange: Enthusiasm, creativity and warmth. It is used to grab,
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My Role:

Contact

Distributor Campaign Creation,
Execution and Monitoring.

Distributors required communication campaigns to
reach end customers, but the raw content they
provided was often unstructured, and off-branding.
This created inconsistencies in customer-facing
communications and limited engagement potential.

On-brand templates design and development,

adapted distributor content into concise,

engaging and user-friendly copy, Managed
and tracked weekly campaign implementation

through Mailchimp.

Objective 1

Transform distributor-provided
content into clear, visually
appealing, on-brand campaigns.

Process ( What I did):

Objective 2

Improve customer engagement
through digestible and user-
friendly templates.

Objective 3

Track and analyze performance
to continuously optimize
campaigns.

Collected weekly content from distributors and restructured into clear, visually engaging messages.
Designed templates consistent with brand guidelines.
Deployed weekly campaigns using Mailchimp, applying audience segmentation and personalization.
Tracked and analyzed engagement metrics such as open rates and click-through rates.

Adjusted future campaigns based on insights to improve performance.

Results/ Impact:

Delivered weekly branded campaigns that streamlined distributor communication with customers.

Increased open rates and compared to previous non-standardized materials.

Enhanced brand consistency across distributor communications.
Reduced campaign preparation time through the use of standardized templates.

—
Hewlett Packard . lNMVl§
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Webinar

Register now:
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Text
It September 00™, 0000
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Registernow [

Learn more about Sample Text and Sample Text’s secure

and much more!

Our speakers:

xxx-to-xxx first platform. Additionally, hear from our speakers
how you can drive your managed xxxx practice profitability
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Because...

Helping you is what we do!
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Win the trip of a lifetime
with :
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experts about the advantages of leading with Sample Text!
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All content in this site is creation and property of Tania Gonzalez.
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Webinars this week

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut [aoreet dolore
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August 16™
2:00pm ET

Training Name

Lorem ipsum dolor sit ameft, consectetuer adipiscing elit, sed diam
nonummy nibh euismod fincidunt ut lacreet dolore magna aliquam

erat volutpaf. Ut wisi enim ad minim.
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August 17*
2:00 pm ET

Training Name

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod fincidunt ut lacreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim.
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2:00pm ET

Training Name - training short description

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliguam
erat volutpat. Ut wisi enim ad minim.

Don’t miss out on this opportunity
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Partner Onboarding Guides and
Resource Development.

New partners needed clear onboarding materials to
understand internal processes, tools, and distributor
dynamics. To support these efforts, the onboarding
team required visual resources to guide their

conversations effectively.

My Role:

On-brand templates design and development,
adapted distributor content into concise,
engaging and user-friendly copy, Managed
and tracked weekly campaign implementation

through Mailchimp.

Objective 1

Create interactive onboarding
guides to streamline the partner
Integration process.

Process ( What I did):

Objective 2

Provide clear documentation on
processes, tools, and resources
available to partners.

Objective 3

Develop a comprehensive
distributor guide to ensure
partners understood
engagement models.

Researched existing onboarding materials and interviewed stakeholders to identify content gaps.
Designed step-by-step interactive guides with visuals and simplified instructions.

Branded all materials to align with corporate identity, ensuring consistency.

Organized information about distributors, including management processes and best practices.

Deployed guides across internal

Results/ Impact:

platforms to maximize accessibility.

Delivered a centralized set of onboarding resources that improved partner adoption and reduced onboarding time.
Increased clarity around processes and tools, leading to smoother partner integration.

Strengthened distributor relationships by providing partners with easy-to-follow guidelines.
Improved engagement and consistency across multiple partner teams.
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We have designed the sll-iis w5 == document as a guide to understanding - = .

= == =m Strategy, which

categorizes our L= = into three kinds based on the product types and categories they are authorized to sell.

Wieey W

o
No [ < Yo No
minimum = =
threshold = e

p—

MINIMUM S St
threshold e s
[Re——pe

X
v

N\

u will provide ' I

Do you have questions about @ Reach out 10 e Sseste— fOr SUpport.

14

Business Unit

Product Type

B = E S

W =m B

All content in this site is creation and property of Tania Gonzalez.



Welcome Skillset Portfolio Contact

Pawn Pros Brand Identity and Marketing
Design.

A Mexican pawn shop, needed a strong and cohesive
brand identity to launch its digital platform and
establish trust with customers. The challenge was to
design a consistent visual system that could be applied
across both digital and print channels.

My Role:

Branding and visual identity development,
creation of marketing and brand guidelines, and
design a website ensuring visual consistency.

Objective 1 Objective 2 Objective 3 Objective 4

Build a brand identity Develop a brand manual Provide marketing- Support the business in
system that conveyed to ensure visual ready assets for digital creating a recognizable,
trust, clarity and consistency across platforms. user-friendly digital
professionalism. communications. presence.

Process ( What I did):

- Brand Manual Design: Defined typography, color palette, and logo variations.
- Marketing Assets: Designed templates for consistent communication, including digital layouts.
- Sketching & Prototyping: Created low- and high-fidelity designs for the digital platform.

Usability & Visual Testing: Ensured that the brand’s look and feel resonated with target customers.

Results/ Impact:

- Delivered a comprehensive brand package that established Pawn Pros’ visual tone.
- Created a full set of assets ready for marketing use.
- Ensured consistent branding across the digital platform and external marketing channels.

Provided a scalable identity system that supports Pawn Pros in building customer trust and recognition.

A re a de p ro l"eca 0 n Manual de ldentidad Corporativa US 0S p erm ll‘l dO s Manual de identidad Corporativa Tlpogm f[’a S pﬂn Clpa IES Manual de Identidad Corporativa
Informacién de la fuente: Myriad Variable Concept Light Condensed
: . Italic:
Myriad Variable Concept
PA\'\, N \?Z} P R () S ® Utilizar el logotipo completo, sin exepciones. Disefiada por Carol Twombly ABCDEFGHIJKLMNNOPQRSTUV
Convirtiendo bienes en oportunidades Solo utilizar sobre fondo de color Hex. #202926, Wxyz
PR sin exenciones. Light Condensed Italic: abcdefghijkimniopqrstuvwxyz
P
Para subtitulos, 18 pt, 21 pto 24 pt. 1234567890
IN ¥
En recuados: F’L{,}\Lﬁe})ﬁf‘:g?s Para cuerpo de texto, 14 pt, 16 pto 18 pt.
Tener presente el drea de proteccion (seccidn Myriad Variable Concept Condensed Italic:
El drea de proteccidn es un espacio alrededor del logotipo que se debe respetar y no puede ser 1.2) como minimo. No utilizar recuadros con Condensed ftalic: ABCDEFGHIJKLMNROPQRSTUV
invadido por otros elementos grdficos como textos, imdgenes y fotografias. esquinas redondeadas. Para titulos, 24 pt 0 36 pt WXY7

| | | Para resaltar palabas, 14 pt, 16 pto 18 pt. abcdefghijkimniiopqrstuvwx
Su espacio deberd ser el equivalente al ancho de la leyenda "Pawn Pros” del logotipo, como se

: ) . s . : : : yz
especifica en la imagen superior. ‘Aplican excepciones en tamario dependiendo del lienzq
’ : p a consideracion de los socios. 1234567890

Colores Institucionales e Colores secundarios Moo et Gt Firmas electrénicas Mg

La paleta de colores institucional estd Pantone: 431 C La paleta de colores secundarios contiene SAWN 9 7R0S, o SAWN 9 530S
compuesta por cuatro colores, que al estar Hex: #202926 dos tonalidades nuevas y una variacion de o e s ks gl
dentro de una misma gama evocan RGE: 45,41, 38 la tonalidad de los colores institucionales e rE——y
confianza, profesionalismo e integridad, descrita a continuacion. b i e
Pantone: 466C Hex: #131E29 Hex: #134169
"y Hex 4C6AAT6 - N RGB:#91, 103, 112 RGB: 19, 65, 105 PAWN 97ROS. ‘ PAWN 9 PROS
0naos RGB: 198, 170, 118 Solo se permite utilizar las variaciones en e wsaroe i G o
Para los fondos se deben usar los tonos colores institucionales y secundarios sequn 10096 5% 75% 5% =%
nstitucionales. i
Pantone: 6197UP o pprcen_r?jes i SEj mues_i‘(an ; . - - PAWN ¥ PROS. PAWN @7 PROS.
Hex: #E3E4E5 continuacion. No estd permitida ninguna Sy e
Degradados RGB: 227,228, 229 otra variacion de tonalidades.
Sise desea realizar algun tipo de degradado -
debe de estar dentro de las variaciones de Pantone: 431 Los degradados pueden realizarse utilizando
las tonalidades de los colores institucionales Hex: #586770 todos los colores institucionales descritos a ] S —
; : PAWN @ PROS. PAWN ¥ PROS
0 secundarios. RGB:91,103, 712 continuacian. [ ] S _ sl el

PAWN PAWN % PROS PAWN ¥ PROS.

&€ = C % pawnproscommx/pub/indexhtml % £ v @
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P/\\'\’N &?) PROS Inicio  Nosotros Servicios Sucursal Legal Contacto
Convirtiendo bienes en oportunidades —
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Inicio Nosotros Servicios Sucursal Legal Contacto PA\'\/N \?() PR()S Inicio Nosotros Servicios Sucursal Legal Contacto
— Convirtiendo bienes en oportunidades ——
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alta gama, con la mejor oferta del mercado,
consigue una oferta de inmediato y te damos

En Pawn Pros somos expertos en empefios de ‘
tu préstamo en el mismo dia.

PAWN W7 PrOS.

iFacil, répido y seguro!
Convirtiendo bienes en oportunidades

iEso gue buscas, lo tenemos!

Contamos con una gran variedad de articulos de alta :
gama, pregunta por nuestros articulos en oferta para ti. N TIFFANY&CO.
NEW YORK

iTe damos mas por lo que méé
quieres!

Efectivo con 500 8 La mejor oferta I Especialistas en
seguridad. = i por tus joyas. relojes.

Sabemos lo importante que son para ti tusjoya, o

N E 25 pawnpros.com.mx/pub/aviso_privacidad.htm * o \i- Q i

PAWN W7 PrROS.
Convirtiendo bienes en oportunidades

C 2 pawnpros.commx/pub/aviso_privacidad.htmH#contacto e ) v 8

PAWN W7 PrROS.
Convirtiendo bienes en oportunidades

Inicio  Nosotros Servicios Inicio  Nosotros Servicios Sucursal Legal Contacto

PAWN W7 PRr(
Convirtiendo bienes en oportunida

Sucursal Legal Contacto

Inicio  Nosotros Servicios Sucursal Legal Contacto
des e

Aviso de privacidad

Si usted considera que su derecho de proteccion a sus datos personales ha sido lesionado por parte de PAWN PROSSo por el personal operativo a su cargo, esto

SUC u r88| PAWN PROSS SA.DECV. derivado por conductas, actuaciones o respuestas; presume que en el tratamiento de sus datos personales existe alguna violacion a las disposiciones previstas en la
- Ley Federal de Proteccidn de Datos Personales en Posesién de los Particulares, usted podré interponer la queja o denuncia correspondiente ante el Instituto Nacional
PAWN PROSS de Transparencia, Acceso a la Informacién y Proteccién de Datos Personales (INAI) directamente registrandose en el portal web de INAI-PRODATOS:

wwwdatospersonales.orgmx o para obtener mayor informacion visite el sitio web: wwwinaiorgmx
Te damos la bienvenida a nuestro Aviso de Privacidad para clientes,amigos, prospectos y publico en General de PAWN PROSS, que exhibimos conform sy

Ley Federal de Proteccién de Datos Personales en Posesién de los Particulares publicada en el Diario Oficial de la Federacién, asi como en su Reg@sllelelel=
Lineamientos correspondientes (en su conjunto y enlo sucesivo la Ley); para el cabal cumplimiento de las obligaciones que de ahf emanan, extendel
su conocimiento para todos los fines legales a que haya lugar, lo siguiente:

Direccion:

El presente Aviso de Privacidad fue actualizado por ultima vez el: 15 DE ENERQO DE 2025 www. pawnpros.com.mx

LEY FEDERAL DE PROTECCION DE DATOS PERSONALES EN POSESION DE LOS PARTICULARES LFPDPP
Avenida Manuel J. Clouthier 777 Cl, Jardines de Guadalupe, 45030,

Zapopan, Jalisco 1.Persona Responsable de Recabar los Datos Personales.

PAWN PROSS SA de CV. a través de su representante legal, declara que bajo las leyes mexicanas es una sociedad legalmente constituida en la ciudad de Guadalajara,
Jalisco. México; bajo la fé y legalidad del Lic. Hernan Gascdn Hernandez, quien declara a su vez que obra en los registros de la Notaria Publica No. 36 de Guadalajara la
constitucién de dicha sociedad bajo la Escritura Publica 43931, emitida el dia 22 de enero de 2024, conforma de manera compartida el concepto comercial
denominado en lo sucesivo como PAWN PROSS.

Datos del domicilio registrado pA\«lN \?Z) PR()SO

Horarios de atencidn:

Lunesa Viernes de Sama 6pm

Sabadode9amaZpm Cddigo Postal: 44670 Convirtiendo bienes en oportunidades
Nombre de Vialidad: JUAN PALOMARY ARIAS
NU Ext 1439
Teléfonos de contacto: b o

Numero Interior. 101

Nombre de la Colonia: MONRAZ

Nombre de la Localidad: GUADALAJARA
Nombre de la Entidad Federativa: JALISCO

® 0 L ©
Celular 33-3255-8964
Sucursal 33-3801-9349

/sucursal.html

UNIVA
Google  campus
Dato

deteclas & del mapa Condicienes  Informar un error

Para efertns de ln estahleridn en la fraccidn | del artfrnln 1R de la 1 ev el concenta comercial conncidn comn PAWN PRNOSS tiene asinnadns a Gerardn Lllna Valdez comn

) pawnpros.com.mx i) pawnpros.com.mx pawnpros.com.mx i)
7 PrROS. = Y PrOS. =
n oportunidades i jenes en oportunidades
erta del mercado,
consigue una ofertade Sucursal
inmediatoy te damos tu
préstamo en el mismo dia. Direccidn:

iFacil, répidoy segurol!

Avenida Manuel J. Clouthier 777 C,
Jardines de Guadalupe, 45030,
Zapopan, Jalisco

Horarios de atencidn:

Legal

Lunes a Viernes de 9am a 6pm

: Sdbado de 9ama2p©
iTe damos mds por lo qugs

g Teléfonos de contacto:
Sabemos lo importante que sor it Celular 33-3255-896

= + 0O

Contacto

En Pawn Pros somos expe

empefios de alta gama, cgala
mejor oferta del merc ©
d

consigue una oferta
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SaavDev Brand Identity Definition and
Website Design.

Establish a professional brand identity from scratch for
a digital startup and translate it into a cohesive,
functional website that reflected clarity, and modern

design stanrdards.

My Role:

Orana
Orana

_ed the branding process and designed a
manual including usage guidelines and
applications. Created visual assets and

designed the SaavDev website.

Objective 1
Define a complete brand

identity system for SaavDeuv.

Process ( What I did):

Objective 2

Created a brand manual to
ensure consistency across
touchpoints.

Research and Discovery: Analyzed references and defined brand positioning.
Visual System: Developed a color palette, typography and a logo according to the client expectations.

Brand Manual: Documented rules for usage, hierarchy, and digital applications.
Website Designed: Designed the informal architecture, wire frames and visual layout.

Results/ Impact:

Designec
Designec

Logo Structure & Composition

The logo features two initials in Rokufont, forming the
isotype. These initials integrate seamlessly with the full
company name and text banner creating the imagotype.

SD S

SAAV DEV

SOLUCIONES INTELIGENTES

SD SD SAAV DF
o SUOLUCIONES INTELIGENT ES

Color Palette

The brand’s visual identity is built on a minimalist and
hig-contrast color palette, designed to convey clarity,
sophistication, and modernity.

At the client’s request, the palette consists of only three

core colors:
#231120 #000000 #FFF
RGB 35, 31, 32 RGBO, 0,0 RGB 255, 255, 255

Empezar Proyecto

Nuestros Servicios

Ofrecemos un abanico de soluciones disenadas para llevar tu empresa al siguiente

nivel.

<> &3 & &

Desarrollo Web a Medida
bles

nicio  Servicios  Productos

Automatizacion de
Procesos

Diseio UX/UI Profesional Consultoria Tecnologica

Portafolio  Contacto

Typography

Principal
Font Segoe Ul
Steve Matteson

ABCDEFGHUKLMN
NOPQRSTUVWXYZ

abcdefghijklmnfiop
grstuvwxyz
1234567890

Personal Assets

SD b

Guia de Servicios

Hablemos de tu Proyecto

Completa

el formulario para abrir tu cliente de correo y enviarnos un

mensaje.

®

SD
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Desarrollo Web a Medida

imos soluciones web ro

2

Automatizacion de Procesos

Secondary
FONT ROKU
MONOTYPE IMAGING INC.

ABCDEFGHIKLMNN
OPQRSTUVWXYZ

Guia de serviclos

Objective 3
Design a functional website for
the startup.

Delivered a professional brand identity for SaavDev, aligned with the client's objectives.
a brand manual ensuring scalable and long-term brand consistency.
a fully functional website that clearly communicates professional services.

Confian en Nosotros

Estamos orgullosos de haber colaborado con una diversa gama de empresas, ay

udandolas a

alcanzar sus objetivos.

PAWN ® PROS.

Pawn Pros

S SAAV DV

Transformamos ideas en realidades digitales. Automatizacion, desarrollo y disefio para potenciar tu
negocio.

Nuestros Servicios

Ofrecemos un abanico de soluciones disenadas para llevar tu empresa al siguiente

nivel.
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Hablemos de tu
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All content in this site is creation and property of Tania Gonzalez.
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Welcome

Skillset

Portfolio

Let's Connect

Thank you for your interest in my work.

I'm always open to conversations about new opportunities
where | can contribute to building meaningful experiences.

Feel free to reach out via email or connect with me on
L inkedIn.

(in)

taniagonac@gmail.com Tania Gonzalez Aceves



mailto:taniagonac@gmail.com
https://mx.linkedin.com/in/tania-gonz%C3%A1lez-aceves-b24b1a15b/en
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